
Requête : Sweet better, live better
SLOGANS c MARQUE SECTEUR ou SEGMENT MEDIA ANNEES LIEU

Sweet better, live better
Sweet better, live better Whole Earth sweeteners range 2017-2018 P T Australia
Sweet better live better Whole Earth Sweet Granules sweetener 2017 B UK
Sweet better, live better Pure Via sweetener 2017-2018 TW France
Sweet better live better Whole Earth Nature Sweet sweetener 2017 T USA

Déposant Classe de Nice Statut Date Pays

Sweet better, live better
SWEET BETTER. LIVE BETTER Whole Earth Sweetener Company LLC 30 TMR 2017 GB
SWEET BETTER. LIVE BETTER WHOLE EARTH SWEETENER COMPANY LLC 30 TMR 2017 CH
SWEET BETTER. LIVE BETTER Whole Earth Sweetener Company LLC a Delaware limited liability company 30 TMR 2017 AU
SWEET BETTER. LIVE BETTER WHOLE EARTH SWEETENER COMPANY LLC 30 TMR 2017 US
SWEET BETTER. LIVE BETTER WHOLE EARTH SWEETENER COMPANY LLC 30 TMR 2017 NZ
SWEET BETTER. LIVE BETTER Whole Earth Sweetener Company LLC 30 TMR 2017 EU
SWEET BETTER. LIVE BETTER Whole Earth Sweetener Company LLC 30 TMR 2017 GB

Autres slogans trouvés dans nos bases Internationales Marque Secteur Média Date Pays

 'SWEET / BETTER' - NEAR HITS
Life's sweeter with Huletts ... it doesn't get better than this. Huletts sugar range P 2013 SA
The sweeter the better. Sweet'N Low sweetener (sugar substitute) P 2015 USA
Sweeter, redder, simply better. Oregon Strawberries strawberries A 2003 USA
The better tasting sweetener. Natrena sweetener P 1982 UK
Better sweets. Best taste. Leaf, Chewits Truly sweets P 2008 UK
Clearly better sweets. Fox's mints, fruit sweets P A 2009 UK
The better sweet treat. Safari Fruit Treatz sweets P 2007 SA

 'SWEET / LIVE' - OTHER
Live Life Sweet. Pastry (exlusive to Foot Locker) footwear range P 2010  FR UK It
Live the sweet life Broadway Sweets sweets range T 2009 SA
Live a responsibly sweet life with Monkfruit Lakanto Monkfruit sweetener P 2020 Australia
Raw Earth all natural sweetener live naturally Raw Earth Sweetener Co. sweetener range P 2018 Australia
Our Live Lite yoghurt has no artificial sweeteners, so you can taste 
the difference. Meadow Fresh Lite low fat yoghurt P 2010 New Zealand
Live the sweet life with Dolce Vita MasterCard and the new Ford 
Everest! Eastwest Bank MasterCard P 2009 Philippines
It pays 25% extra to live an Active Life...sweet! First Active savings & investments range P 2001 Ireland

Slogans identiques trouvés dans nos bases Internationales

Marques identiques déposées dans les registres de PI consultés

 

Exemple - Recherche Monde

Recherche approfondie Internationale

T=TV, P=Print, PHL=Print Headline, R=Radio, WB=Web Banner, W=Website, C=Cinema, DV=Digital Video, DR=Domain Registered O=Outdoor, Ot=Other,  NA=Not available, ® =Registered Trademark, tmapp=Trademark pending, TMR=Trademark Register record,c=claim (Fr)
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Recherche approfondie Internationale

 'LIVE BETTER' -  focus secteur client  (FOODS)
Change to live better Safefood food safety information T 2014 UK
Drink Better. Live Better. Nestle Pure Life mineral water P 2014 Can
Drink Better. Live Better. Nestle Pure Life mineral water P 2012 USA
Eat Better. Live Better. Lucky Star canned fish P T 2016-2014 SA
Eat better. Live better. Sanitarium - Weet-Bix breakfast cereal T 1998 NZ AUS
Eat better. Live better. Tarczynski sausage range T 2015 Poland
Eat healthily and live better. Mulino Bianco Trenta biscuits T 2003 Italy
Eat soup. Live better. Knorr soups T 2008 Portugal
eat well live better Besana nuts, dried fruit, seeds P 2016 UK
Eat well. Live better. Sazon seasoning range T 2016 Brazil
Grill Bertolli Olive Oil. Live better. Bertolli olive oil P 2003 UK
Live better. Bertolli olive oil P 2004 UK
Live Better Extra Virgin Olive Oil olive oil P 2014 UK
Live better. Vivo Avena cereal T 2016 Guatemala
Live Better Challenge. The Guardian / Unilever newspaper, healthy eating initiative P W 2014 UK
Live better each day Danone, Actimel yoghurt drinks T 2004 Portugal
To live better. Mulino Bianco bread T 2002 Italy

END

pas de résultat

pas de résultat
Noms de domaines identiques

LEGENDES  :                                                                                                                                                                                                                                                                                                
COLONNE 2 : c : claim ; a : accroche rien : signature de marque.  Distinction effectuée par Souslelogo seulement.                                                                                                                                                                                                                                         
                                                                                                  COLONNE 5 : supports où ont été vus les slogans  T : Télévision ou Cinéma  P : Poster Print/ Presse  A/O : Affichage/Outdoor R : Radio  
 W :  Internet Slogan homepages  I : Internet B : bannières & viral  Autres  PHL : Printed -  Dates données à titre indicatif de leur utilisation  : 1ère date : date où la signature a été recensée pour la 
1ère fois . 2 ème date : date où la signature a été recensée pour la dernière fois    TMR : trademark

Expressions identiques trouvées sur Internet

T=TV, P=Print, PHL=Print Headline, R=Radio, WB=Web Banner, W=Website, C=Cinema, DV=Digital Video, DR=Domain Registered O=Outdoor, Ot=Other,  NA=Not available, ® =Registered Trademark, tmapp=Trademark pending, TMR=Trademark Register record,c=claim (Fr)
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IMPORTANT Please read the terms below which describe the basis upon which these search results have been supplied and any applicable limitations relating to the reliance that should be placed on them. If you have 
any questions or are unsure in any way, please contact Souslelogo.
RAPPEL JURIDIQUE :
RELIANCE ON SEARCH RESULTS
Date of reliance - Search results are only valid on the date that the search is carried out. If there is any delay between the date upon which You wish to use a slogan, catchphrase or other strapline and the search date, 
always consider carrying out an updated search prior to the date upon which You intend to use your slogan, catchphrase or other strapline.
Delay – There is a delay before details of newly filed trade mark applications are placed on the databases of the relevant trade mark registries. The search will not reveal such recently filed applications.
Completeness of search - Whilst every care and effort has been made to ensure that our database of slogans is accurate and up-to-date, we cannot, and do not, guarantee that our database contains details of every 
slogan ever used. Therefore we cannot, and do not, guarantee that the results of Your selected search is accurate or conclusive. To the fullest extent permitted by law, we disclaim and exclude all liability arising out of 
search results supplied by Adslogans / Nielsen, including, without limitation, any search results which do not reveal any slogans or other phrases previously used by third parties and/or which are inaccurate in any way.
Additional searches - Always carry out all other searches available to You in conjunction with Adslogans / Nielsen’ search facilities, such as, by way of example only, comprehensive registered trade mark searches, 
unregistered trade mark searches, design right searches, domain name searches and market research. Adslogans / Nielsen’ search facilities are only one of many means by which You can limit the likelihood of Your 
slogan infringing a third party’s rights. The search results which we provide will have included an online registered trade mark search of the registries in the territories set out below (in the section headed, ‘Territories 
covered by search’) but such online registered trade mark searches are not as reliable as comprehensive trade mark searches as they are intended to locate only identical marks instead of both identical and similar 
marks. A registered trade mark can be infringed through the use of an identical or similar trade mark.
Famous Marks - Proprietors of marks which are “well-known” in the UK (regardless of whether that mark it is used or registered in the UK) may prevent the use of an identical or similar mark where such use is likely to 
lead to confusion.
Foreign Priority Claims – The Paris Convention enables a third party that has applied to register a trade mark in a foreign convention country to claim that foreign filing date as the filing date for other convention countries, 
provided that such an application is filed within six months of the foreign application. Priority claims are a concern as it may be possible for a third party to file an application up to six months after the date of a search and 
to claim a priority date that pre-dates that search.                                                                                                                                                                                                                                        
RAPPEL JURIDIQUE SOUSLELOGO : Les dates, supports et lieux de création et d'exploitation sont données à titre indicatif. Cette recherche est soumise aux conditions générales du site souslelogo.com et du site 
Adslogans / Nielsen.com qui excluent toute responsabilité quant au contenu des résultats obtenus. Les recherches effectuées dans Souslelogo ou via son partenaire Adslogans / Nielsen UK et les résultats obtenus ne 
sauraient être considérés comme exhaustifs. L'utilisateur ne peut, en dehors de son activité professionnelle de conseil, extraire, reproduire ou publier de quelque manière que ce soit, et en particulier sous forme de liste, 
les éléments contenus dans Souslelogo ou Adslogans / Nielsen sans l'accord préalable écrit de Souslelogo et la mention expresse de son nom.                                                                                                                                                                                                 
                                                                     Trademark : La recherche de signatures enregistrées par marques(et marquées TMR) n'est effectuée que pour des marques identiques et non pas similaires ce qui n'exclut 
donc pas un éventuel recours de ces marques dans le cas de similitudes. Cette vérification à l'identique est faite sur plus d'une centaine de registres dans le Monde. Les autres résultats facultatifs et complémentaires 
pouvant être transmis se limitent néanmoins, pour leur part, aux pays membres du TMVIews (dont les membres de l'Europe) et des registres du WIPO (notamment l'Australie, Canada, Community Trade Mark Office, 
Allemagne,Irlande, Espagne, Royaume-Uni, USA, France...)
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